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Abstract. The green economy is no longer just about clean energy or 

recycling—it’s also about how we deliver services in ways that protect the 

planet and improve people’s lives. While industries like manufacturing 

often take center stage in environmental discussions, the service sector—

which includes tourism, finance, education, logistics, and digital 

platforms—holds enormous but underused potential to support 

sustainability. This paper explores how green services can be developed, 

scaled, and integrated into national green economy strategies, with a focus 

on countries like Uzbekistan that are actively transitioning toward 

sustainability. Using real-world examples and policy analysis, the study 

shows that green services can create jobs, reduce emissions, and promote 

social inclusion—all without heavy infrastructure or pollution. The paper 

uses a clear, non-technical language to explain key concepts and offers 

practical steps for policymakers, educators, entrepreneurs, and citizens. 

By reimagining everyday services through a green lens, emerging 

economies can build cleaner, fairer, and more resilient futures. 
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Introduction 

Imagine booking a hotel stay that runs entirely on solar power, 

supports local farmers, and trains community guides. Or using a banking 

app that rewards you for biking to work or recycling plastic. These are 

not futuristic dreams—they are real examples of “green services.” 

The green economy aims to grow prosperity while reducing 

environmental harm and social inequality. Traditionally, efforts have 

focused on greening factories, power plants, or farms. But in today’s 

world, services make up over 60% of global economic activity—and in 

many developing countries, this share is growing fast. In Uzbekistan, for 

example, the service sector accounted for nearly 50% of GDP in 2024 and 

is a major source of employment, especially for youth and women. 

Yet, this sector is often overlooked in green economy planning. 

Many assume services are “clean” by default—but this isn’t always true. 

Online shopping can increase packaging waste and delivery emissions. 

Conventional tourism can damage ecosystems. Banking can fund 

polluting industries. So, the real question is: How can we intentionally 

design services to be part of the solution? 

This paper argues that the service sector must become a central 

pillar of green economy strategies. We focus on practical, real-world 

innovations that turn everyday services into tools for sustainability. 

Written in simple, accessible language, this article is meant not just for 

experts but for students, policymakers, and citizens who want to 
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understand how ordinary jobs and businesses can help build a greener 

world. 

Methods 

This research uses a qualitative, case-based approach to explore 

successful models of green service development. We analyzed policy 

documents, international reports, and academic studies published 

between 2018 and 2025 from sources like the United Nations 

Environment Programme (UNEP), the Organisation for Economic Co-

operation and Development (OECD), and the World Bank. 

We selected five real-world examples from different regions: 

1. Eco-tourism cooperatives in Costa Rica – community-run lodges that 

protect rainforests and share profits. 

2. Green mobile banking in Kenya – apps that offer microloans for solar 

panels or reward carbon-saving actions. 

3. Circular logistics in the Netherlands – delivery networks that reuse 

packaging and share electric vans. 

4. Digital sustainability education in India – free online courses 

teaching climate action to millions. 

5. Smart public services in Estonia – paperless government systems 

that cut energy and waste. 

We used thematic analysis to identify common success factors: 

supportive policies, digital tools, community involvement, and new 

business models. These insights were then adapted to the context of 

emerging economies like Uzbekistan, where green service development 

is still in its early stages but has high potential. 

Results 
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Our research shows that green services succeed when four key 

conditions are met: 

 Services Are Redesigned with Sustainability in Mind 

Green services don’t just “add” eco-features—they rethink the entire 

experience. For example, an eco-hotel isn’t just energy-efficient; it hires 

local staff, serves organic food, and educates guests about conservation. 

Similarly, a green logistics company doesn’t just use electric bikes—it 

plans delivery routes to minimize traffic and partners with repair shops 

to extend product life (a concept called “circular service”). 

 Governments Create the Right Rules and Incentives 

In Costa Rica, tax breaks and eco-certification helped small tourism 

businesses go green. In the European Union, public agencies are required 

to buy from green service providers whenever possible. These policies 

create market demand and reduce risk for early adopters. In Uzbekistan, 

similar steps—like green labeling for service businesses or priority access 

to grants—could accelerate progress. 

Digital Technology Lowers Barriers to Entry 

Smartphones and the internet let even small entrepreneurs offer green 

services. A teacher in Tashkent can launch an online course on waste 

sorting. A rural cooperative can sell eco-tours directly to international 

travelers via Instagram. Digital platforms also help track environmental 

impact—like how much CO₂ a ride-sharing service saves compared to solo 

car trips. 

People Understand and Trust Green Services 

Awareness matters. In Kenya, campaigns explaining “what a carbon 

credit is” helped people trust green fintech apps. In schools, 

sustainability education builds future demand for ethical services. 
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Without public understanding, even the best green service may fail 

because customers don’t see its value. 

Importantly, all successful cases involved collaboration. No single 

actor—government, business, or NGO—could do it alone. Partnerships 

made green services scalable, affordable, and fair. 

Discussion 

Some might argue that services are too “soft” to matter in serious 

climate action. But this view misses a crucial point: services shape 

behavior. Every time someone books a flight, takes an online class, or 

uses a banking app, they are making choices that affect the environment. 

Green services act as bridges between technology, policy, and daily 

life. For instance, a green finance app doesn’t just fund solar panels—it 

changes how people think about money and the planet. A sustainable 

tourism platform doesn’t just reduce waste—it teaches travelers to 

respect nature. 

However, challenges remain. “Greenwashing”—where companies 

falsely claim to be eco-friendly—is a serious risk. Without clear standards 

and verification (like third-party certifications), consumers lose trust. 

Also, digital services depend on electricity—if that electricity comes from 

coal, the environmental benefit shrinks. Therefore, green services must 

be part of a broader energy and policy transition. 

For countries like Uzbekistan, the opportunity is clear. With a 

young, tech-savvy population and a government committed to green 

growth by 2030, the service sector could become a laboratory for 

sustainability. Imagine: 

Samarkand hosting international “green tourism” festivals 

Uzbek startups offering AI tools to help cafes reduce food waste 
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Universities training students in “green service design” 

These aren’t fantasies—they’re achievable goals with the right 

support. 

Conclusion 

The future of the green economy isn’t only in wind turbines or 

electric cars—it’s also in how we teach, travel, bank, shop, and govern. 

The service sector, often invisible in sustainability debates, is actually 

one of the most powerful levers for change because it touches everyone’s 

life. 

This paper shows that green services can be simple, profitable, and 

socially inclusive. They don’t require massive factories or rare minerals—

just creativity, collaboration, and commitment. 

We recommend that policymakers in emerging economies: 

Include the service sector explicitly in national green economy 

plans 

Launch pilot projects in eco-tourism, green fintech, and digital 

sustainability platforms 

Support vocational training in green service skills 

Create simple eco-labels so consumers can identify trustworthy 

green services 

For educators like us, the task is also clear: teach students not just 

to analyze markets, but to design services that heal the planet. 

As the world races to meet climate goals, let’s not forget that 

sustainability can start with a single green service—and grow into a 

movement. 
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